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K E Y  IN S IGH TS  O N  TH E  M ILLE N IA L M A LE

Consum er Dem ograph ics
Racially Diverse
$25K Med ian Incom e
23% are College Educated

Consum er Insigh t s
Personal Appearance Focused
Technology Obsessed



Millennial Men 
U se  S kinc a re

58 %

O P P O R TU N ITY : INCREASING REVENUE

More Items per 
Purchase

More Frequent  
Purchases



Digitally Enab led  K iosk  A nalyzing S k in C harac teristic s

TH E  S O LU TIO N : TH E  S K IN A LYZ E R



TH E  C U S TO M E R  E X P E R IE N C E



ENHANCED PHYSICAL 
A P P E A R A N C E

E N H A N C E D  B R A N D
S TR ATE GIE S  

IN C R E A S E D  E D U C ATIO N  
D R IV E N  S A LE S  

CO N S U M E R L’O R E A L

A C H IE V E  A S P IR ATIO N A L 
O B J E C TIV E

CO N S U M E R  & L’O R E A L B E N E F ITS  



C E LE B R ITY  S K IN  CO M PA R IS O N



DIGITA LLY  DR IV E N  S A LE S



Visia

Der m ogra ph

Revenue Grow th Proven 

Technology Already Proven

P R OV E N  TE C H N O LOGY  DR IV IN G R E V E N U E



Y0 Y1 Y2 Y3

PHASE 1: Prepare PHASE 2: Pi lot PHASE 3: Launch

NPV: $1.4M+ Dat a Collect ion
Short  Term  Im pact Long Term  Im pact

IM P LE M E N TATIO N  F E A S IB ILITY



Skinalyzer – D igita lly D riving S a les 

H ow  d o w e con n ec t th e M a le M illennia l and  L’O rea l
P rod uc ts? 

Th a n k  You!
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